low green 1s

Demystifying green tourism in the age of climate change

BY SEAN ARTHUR JOYCE




0 go green, or not? For savvy travellers these
days, that is often less the question than under-
standing what exactly it means to go green.
Buving carbon offsets with vour airline ticker is
easy and inexpensive enough, but does it really
accomplish anvthing besides a salved con-
science? Buying a package tour that bills itself as
tourism” is one thing, but do the tour operator’s policies extend
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to the host community and indigenous people whose lives are
most affected by the impact of tourism?

What are the options?

T'he question is hardly academic to the industry. According to
The International Ecotourism Society (TIES), “There is now
broad consensus that tourism is both affected by, and con-
tributing to global warming. However, there is considerable
debate as to what exactly and how much needs to be done
abour it.” TIES sponsored an international workshop in
Berlin in February this year called Travelling with Climate in
Mind—Business as Usual or Staying at Home? The workshop pre-
amble noted that the “business as usual™ approach to tourism
is no longer tenable and in fact, "may have devastating cffects
on the well-being of host destinations and the future of
tourism itself.” And as extreme weather events become more
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common evervwhere, it's no longer just island destinations
that have to worry about the impacts of climate change.

Naturally, the “stay at home™ solution is no more an option
for the industry than business as usual. But travel consumers
are increasingly concerned about their global footprint as
awareness of climate change reaches an all-time high. A global
ecotourism fact sheet produced by TIES notes: “More than
wwo-thirds of U.S. and Australian travellers, and 90 per cent of
British tourists, consider active protection of the environment
and support of local communities to be part of a hotel’s responsi-
bility.” Meanwhile in Europe, 20-30 per cent of travellers are
aware of the needs and values of sustainable tourism, while
10-20 per cent of travellers actively seek “green™ options.

According to TIES, the “sun and sand”™ market has
matured and its growth is predicted to remain flat, while eco-
tourism and nature tourism is growing at three times the rate
of the rest of the industry. But the Berlin workshop conclud-
ed thar the industry is still catching up to consumer demand,
even as consumers admit they haven't fully faced up to the
challenge. While three out of four surveyed at the workshop
said thev believe tourism contributes to climate change, only
six per cent said they offset their emissions. NMany tourism
exhibitors admitted not much has been done yet to “green”
their businesses.
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island resorts, bed-and-breakfast inns, rental cottages, campgrounds and even a

private island retreat accessible only by boat. All just minutes from I-95 at Exits 42, 38, 36 and 29.
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Walking the talk

I'he explosive growth in ecommunsm should be 4 fine maorivacnr
for basiness operarors. Bur whar aboor tourises, who wint m
do the night thing bat are wary of “greenwashing,” busincesses
lensking e cash in with a green labsel withour really walking
the ralk?

Thankfully there ae nen-profic groups like TIES and
Suscainable Tourism Inremazional (5710 thar offer both prac-
ocal green travel puidelines and even directories of moirsm
operamods who sre shead of dthe wave, But belore yvou star
booking the tour it helps o have some dea of what e leok
for, The indusery s still in the early stages of delining green
certification standasds for tous epesitors and even universally
agrecd-upan definitions. As wich so many indusories, “green”
rowirism has fragmented into ecorourism, susrsinable wadsm,
advenrure tourism, geotouriam, natufe-based courism,
respansihle e, and even pro-passr towrsm.

But growps such as TIES oifer some wseful goidelines,
such as this definition of costounsm: “Responsihle travel o
marural areas that eonserves the envitonment and improves
the welare of ligal people,”™ The practical impact of these
panciples means that true ceotoarsm secks 0 “minomisae ims
i|||'|1ur_'t. banld envirsiimental and colieral
awnreness ondl respect, |1r~:n'i|:|¢.: direc:t fiman-
cial benefies for conservanon, frmancinl ben-
efirs amd ETW TN for local |1.:;|||1|{'.
andd mise sensitiviey to host couneres” polit-
ical, envimsmimenod and socal chimace

top The Canhos Mountains in B.C. offer some of the mest varied
] soesic hibiing oo inthe wor A s G Doy
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Ask the hard guestions

Bur dgain, how? TIES [hrectsr of Troming and Edocation
Christimg Cavalsere offers some procncal trps.

When booking a botcl, fod oue f 10 s momezing ris
i paer in any way pessible, cof. conacivimg Waler resotrees,
efficient energy wse wnd recyeling, e, Ts the bocal comminiry
crmploved ar mulople levels, nob just a8 cooks and  iooese-
Keepers, but in maiksgement pesiticns as well?

Fand st heww yoir tonar sill incorporace amid thereby help
prescrvie local culoure did cistomns, ansd how the loeal com-
ey s Niscally ermpuowered as a resili

Dipses the tour operbod stpport econservatinn effores by lelp-
ing to fusd land conservancics o ooservation scholaships g
loeal smndenes?

The centoumsm industry 15 well owwre that swecess conled
also be s own undoing ss the numbers iscrense, Is ansttemp
mude wo limit the size of hiking partics in sensative areas? s a
“leave ni trace” policy o place w ensime peisting ineds aen’
cluttered with st lioner?

And whar abour those pesky carbon eredits? As with so
maany things in life. noc all are ereated equal. I§ wur paowviders
cffier carbsm credit, usk o see dewils. Where does the anones
pod Whar cengible projeces svill it Fund o bower carlyon e
o Bl e comuntries seduee their footprant? Some operatoes will
aemally rake responsibilicy For carbson reduction themselves.
Canadian-hased Amcenka Venrire, o colorm] eeomimem and
wdvenoure miinsm operasd, pkins o plant mose than 3,000 trees
it viear, S -based NativeEnengy vses carbon-offser domatsons
o bl wind enengy progects, solar army and methane conver-
s projoces on mative Amercn and  nagve Aluskan L.
Carbon-edffsers paid for by ST membedopenaioes are used o
funel sirlar ||rr|j4,':'r'- wastlohwide. Bor st by modifying vour
travel habars Instend of ravelling se trmes o year for three days,
travel omoe i vear for three weeks.

|:_'1'-rr:||'|'|:'| hke TTES ane 1.'.'||rki:n_u; on rndll'\;rrg.
cernficanion standards for ccomunsm, b
thise are soll in the early stages of develop-
ment. In the meantme, i1's a simpbs matier
of asking the nghr questions of tour operars
e cur threugh the “greenwash™ and uly
go green. That way you can stll travel
AL help save the planet. =

TRAVEL TIPS

= Buy local handicrafts from the arti-

= Just as with charity, green begins at = Once thers, buy local and spend

a0

home. Start by givirg your house a
wacation while wvou're away. Save enar-
gy by putting Bghts on a timer and sat
the thermmostat so that neither heat
ner air conditioning comes on,

‘While you're packing the sunscraen,
toss in a water filter and reusable
water bottle and bring biodegrad-
able soap.

OrppmScepen Julyl/Awgen: TEM

local, Stay at a BEB If available and
use lecal buses, car—or better yet,
bicycle—rentals and restaurants,
Hire local guides.,

Where recycling facilitics do not
exist, bring home your recyclables.

Pay entrance fees to parks and pro-
tected areas to help support conser-
wakion.

san where possible, and pay a fair
price. Don't buy products made
from endangered specias.

+ Be careful where you step. Follow

the advice of lacal guides bo aveid
damaging sensitive flora on hikes
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